Affirmology Movement Manifesto Film, Master
Document (v1)

The single, living source for our manifesto film and the story behind it. For Jeff, Sol, and Colin to pull from and
build on. It consolidates and points to the source docs (library at the bottom). Add to it freely; it is meant to
grow.

What this is

A movement manifesto film. It enrolls investors and informs our allies, employees, beta testers, and affiliates.
In one piece it explains the technology, the reason the business exists, the rollout, the ask, and how and why a
person can participate in the mission. It is not a horoscope ad and not a feature tour. It is an invitation into a
movement, backed by real substance.

How to use this doc

e This is the brief that informs the film's script and its on-screen visuals.

e The early sections are direction and raw material. The later sections (Themes to develop, Test scripts,
Visual concepts) are open work-spaces, drop drafts straight in.

e Source docs are listed at the end; this points to them rather than replacing them.

* Writing standard: first person where it speaks, present tense, no em dashes.

The frame and the main theme

The headline theme is simple and modern: affirmations + astrology + Al. Affirmations you actually believe,
drawn from your real astrology and cosmic blueprint, delivered by Al that gets you. The core metaphor stays
the Subconscious Operating System, a software update for the self. There is also a quiet hidden layer in the
name (Affirmology carries Aphro, as in Aphrodite and Venus, love and attunement); use it lightly, as a knowing
wink that rewards attention, never as the lead.

Voices and characters

Two characters carry the film throughout, one male and one female: a timeless Astronomer-Sage
(philosopher-astronomer) and a robed Hellenistic Oracle (Urania/Sophia wisdom), both as living
marble-and-gold statues with inner constellations. They mirror Jeff and Sol, who appear in their own short
office-studio clips near the end. The tone opens authoritative and cinematic, like a film trailer, then turns into
an invitation. Confident, never salesy; the confidence comes from substance.

What we actually do (the product)

We turn a person's verified cosmic blueprint into a growing suite of hyper-personalized, first-person Sacred
Audios, many audios per person across the moments and needs of their life, not a single one. Two things



make it work:

¢ The bypass. We take the dense, tough-to-process truth of someone's blueprint and deliver it past the
conscious, analyzing mind, straight into the subconscious, so they never have to study it, decode it, or even
remember it. The work happens underneath.

e The technique suite. On that blueprint base we layer the best neuroscience techniques, delivered as a suite
tuned to the moment and the modality: gym, jog, and morning activation; slow, long microdose and sound
journeys; before-bed reprogramming; aff-formations; heart-coherence visioning; EFT tapping; and more.
One blueprint, many doors.

The secret sauce: the three steps

We do not transform people with information. We move them through three steps, and that sequence is the
product.

1. Identification and believability. They recognize themselves, and it is accurate and credible. The conscious
mind says "that is me, and this is real." We earn it with rigor (verified, fixture-tested chart math across four
systems, the corpus, a hallucination verifier, QC) and with legibility (the chart's dense truth distilled into simple,
recognizable language). Nobody changes from something they do not first believe is truly them.

2. Alignment and trust. The truth resonates and aligns with what they feel, and trust deepens. They stop
holding it at arm's length and let it in.

3. Active awareness and transformation. Through repeated, aware listening (the predictive-brain and
identity-change science), recognition becomes new identity. Awareness, applied over time, is what actually
changes a person.

This three-step move is the secret sauce, and we deliver it as a suite, not a single track.

Why now

The market is real and growing, and the cultural moment is ours.

« Market size (verify against the latest reports before final cut): the global astrology market was roughly $14
to $15B in 2024, projected to about $20B by 2030 (~6% CAGR). The astrology APP segment specifically,
where we play, is the fast slice: about $3B in 2024 to about $9B by 2030 at roughly 20% CAGR.

« Adoption (EduBirdie survey, 2,000 young Americans 16 to 34): about 80% of Gen Z and millennials believe
in or relate to astrology; 72% use it for important life decisions; 58% check a horoscope at least weekly.

e The work and career angle (this pairs with the macro moment): 63% say astrology has positively impacted
their career, 18% let it influence career choices, 41% review a boss's or colleague's zodiac sign before
accepting a job. Deloitte's annual Gen Z and Millennial survey corroborates the shift.

« The macro moment: Al is reshaping work. People are leaving corporate life, by force and by choice, and
becoming builders and creators, including a neurodivergent wave finding tools that fit them. They need a
new inner compass. Affirmology is the inner operating system for the people building what comes next.

Why us

Our advantage is a combination that cannot be scraped or cloned, even if someone copied the data tomorrow.



Jeff: the builder of a real Miami community, with the rare ability to hold the systems view and the soul of the
product at once, and a network and personal popularity that, once funded, make spreading the brand and
the movement genuinely viable. He is also the creator of a custom, signature heart-coherence meditation
that has been validated live across many large events.

Sol: the voice of the customer and a branding, marketing, video, and media mastermind, the one who
makes it land culturally and look and feel like nothing else.

Dual-audience mastery: we know this audience intimately and speak equally well to the female angle (the
cosmic blueprint) and the male angle (human optimization and biohacking).

Taste, velocity, and a proven backend: verified four-system chart math (most apps get Human Design and
Gene Keys wrong; ours is tested), a multi-agent corpus pipeline of roughly 12,900 tradition-grounded
records, and chart-grounded generation with a verifier. The gap widens every night. The backend is the
visible proof of substance.

How we are different

The whole field splits in two, and each half is missing the other's half.

Info-first astrology apps (Co-Star, The Pattern, Nebula, Sanctuary) deliver information to the conscious
mind as entertainment and stop there. Algorithm-shallow, no subconscious delivery, no transformation, and
they route personal data to their servers.

Generic meditation and affirmation apps (Calm, Headspace) do subconscious-oriented delivery, but
generic, not about you.

Affirmology is the only one that runs all three steps: verified, simply-presented personalization that earns belief
(step 1), resonance and trust (step 2), and aware, repeated delivery that transforms (step 3). And we deliver it
not as one generic track but as a suite of technique-loaded audios (heart coherence, EFT, sound journey,
before-bed, morning activation, and more) matched to the person's blueprint and their context. We make the
truth of who you are simple enough to believe, then speak it past your defenses, in the right technique for the
moment, until it becomes who you are.

The product and movement vision (the layers)

L]

Core: hyper-personalized Sacred Audios as software updates to the Subconscious Operating System, built
from a verified blueprint, across contexts and techniques.

Community and in-person events: the movement, gathered.

Affiliates and Affirmologists: trained specialists who carry the experience into spaces that already work
(sound healings, ecstatic dance, microdose and plant-medicine journeys, tea ceremonies), with the
headsets already proven there.

Transformational programs, automated and facilitator-led (men's circles and retreats, executive and
relationship coaching, sacred union work), a proven motion.

The Affirmology Loft, the physical anchor (daytime showroom and studio, nighttime activational community
space; vibroacoustic chairs, a Pandora Star light, podcast sets).

Mobile event kits: headsets and immersive gear taken to events across Miami and beyond.



Honest hurdles and what the money is for

Honest version: the product is validated in our inner circle first, and the raise is what carries us from a working
product to a spreading movement. Specifically it funds:

* the September launch events and the silent-disco headsets,

e getting the app into a professional's hands to polish and harden it,

e activating beta testers to refine the starter kit and the upgrade and membership tiers,

e preparing the affiliate program,

e and, only after the product is validated in the inner circle, the ads and marketing to push it out.

The biggest hurdles to clear, named plainly: turning a founder-built product into a repeatable, professionally
polished one; proving retention and willingness to pay beyond the warm circle; and standing up the events and
affiliate machine. The money gets us across each, in that order.

The team and future hires

Founders: Jeff (community, system and soul, network) and Sol (voice of customer, brand and media). Advisor:
Colin (investor strategy). There is a real bench of future team members and collaborators to bring on as we
grow, and the Human Design Penta gives us a literal hiring map, the specific gates to look for in our next
people to complete the company's energy on purpose (see the Penta hiring map). This section grows as roles
firm up.

Investor psychology

Some investors are not in it only to get rich; they invest to belong to a transformational community and
movement and to be associated with it. Jeff has created that magic before; the difference now is it is tangible,
sustainable, and built to spread. A small live proof: prospective investor Norm Adams shares Jeff's September
11 birthday, the kind of resonance that makes someone feel this is theirs to be part of. Position Affirmology at
the intersection of biohacking, spiritual, and personal development.

The ask and the window

A line of investors. The opportunity is time-limited: the early-entry window closes once strong revenue begins.
Make the early-mover advantage and the closing window felt, not merely stated. Keep specific numbers off
screen; the current structure (a wider round and a larger-investor tier) lives in the Executive Summary and the
data-room blueprint.

Go-to-market and timeline

Miami first: win affiliates, transformational space holders, and creators, and embed the experience into events
that already happen, then activate ambassadors beyond the founders. Credibility: the founders have built
teams before (Gratitude and Giving, Aurea). Timeline: Fall 2026 stand up the first showroom (the Loft or a
portable version); anchor events on September 11 (Ultimate Wellness) and November 11; Fall 2026 through
2027 win Miami and lock affiliates; 2027 onward expand to other cities, festivals, and conferences.



The call to action (the close)

Multi-door, so every viewer sees their way in: invest while the early window is open; bring it into your world as
a community builder or space holder; carry it as an affiliate or Affirmologist; join the team, or make a
connection that helps it spread. Land on belonging and momentum: this is a movement, and there is a place in
it for you.

On-screen visuals and tooling

Aesthetic: cinematic, spacey, Hellenistic, gold constellation linework, classy. Key beats: the trailer-grade open;
the two marble-statue characters (the Astronomer-Sage and the Oracle) with inner constellations; the
affirmations + astrology + Al reveal; the "what's your sign" cultural-proof scene; the
bypass-to-the-subconscious explainer; the "how it works" backend visualization (four engines, corpus counts,
the agent council, the QC discipline); the June 20 launch chart; the Jeff-and-Sol mirror; the Loft; the closing
movement montage. Tooling (decided): build motion graphics in BOTH Remotion AND Hyperframes in parallel
and A/B them; Higgsfield generates cinematic footage; GSAP for live in-browser pages. See the Video Tooling
Plan and the Remotion scaffold.

Mythic proof points (weave lightly)

e The June 20, 2026 launch chart, chosen by electional astrology, the launch date as the first proof of the
product.

* The Jeff-and-Sol founding-partnership chart (exact Cancer Moon conjunction, a reversed nodal mirror), the
partnership as a worked example of what we reveal.

e The hidden Aphrodite layer in the name, a knowing wink.

¢ The "what's your sign" cultural-proof scene (see Test scripts).

Investor subconscious questions and pre-answers

The real, often unspoken questions an investor's mind is asking, with the answer to pre-empt each.

 "Is this just astrology woo, will backing it make me look foolish?" -> We lead with rigor and honesty:
fixture-tested four-system math, a real corpus, a verifier, QC. We do not sell belief in astrology; we use the
chart as a precise mirror and let recognition do the work. A serious systems product, not a horoscope toy.

e "Is there a real edge, or can anyone clone this?" -> The data and code could be rebuilt; that is not the edge.
Taste, Jeff's community and judgment and network, Sol's brand and media genius, and velocity,
compounding nightly, are.

* "Is the tech real or a GPT wrapper?" -> It is built: a live demo, a live Studio, four verified engines, a
multi-agent corpus, chart-grounded generation with a verifier. We show the backend on screen.

« "Is this a scalable business or a passion project?" -> High-margin digital product with an upsell ladder
(audios, programs, community and the Loft, affiliates, events). The founders have built teams before.
Monetization is researched.

 "Is the market big enough?" -> See Why now: a ~$15B market heading to ~$20B by 2030, a fast-growing
app segment, at the exact macro moment. Bigger than "an astrology app."



"What if a big player does this?" -> They are structurally info-first or generically meditative; combining
verified personalization with subconscious delivery plus taste and a real community is not their DNA, and
our velocity and community widen the gap.

"Does the subconscious claim actually work?" -> Grounded in real neuroscience (predictive brain, identity
change, heart-coherence states, repetition) and Jeff's signature method proven at large events, framed
honestly as a suggestible state, not a miracle.

"Will customers pay and come back?" -> Transit and timing give a reason to return, the felt "this gets me"
drives retention, and the community and Loft create belonging.

"Can these founders execute?" -> A live demo and a live Studio shipped in days, teams built before,
velocity that is visible.

"Am | early enough, is the window real?" -> The early window closes once strong revenue begins; early
movers get in before that.

"Will I belong, is this my kind of thing?" -> Yes. This is a movement and a community to belong to, the
magic Jeff has built before, now tangible and spreading.

THEMES TO DEVELOP (open menu, add here)

L]

Affirmations + astrology + Al as the one-line identity.

The Subconscious Operating System metaphor.

The bypass: truth delivered under the conscious mind, no homework.

The three steps as the product (identification, alignment, transformation).

The suite: one blueprint, many technique-rich audios for every context.

Why now (Al, the new builders, the work/career adoption stats).

Why us (Jeff's community and network, Sol's brand genius, dual-audience mastery, the proven backend).
Belonging: investing to be part of the magic.

[add more]

TEST SCRIPTS (open slot, drop drafts here)

Cultural-proof scene sketch (the "what's your sign” beat)

Purpose: a relatable, documentary-style scene so viewers think "I have seen this a hundred times," then a turn
to what is missing.

A: So wait, what's your sign?

B: Virgo sun, Cancer moon, Capricorn rising. You?

A: Aguarius. Honestly though, I'm more of a Human Design person now, I'm a Manifesting Generator.
B: Ha, that tracks. I'm a Projector, | literally have to wait to be invited.

A: Have you done your Gene Keys? My Life's Work is Gate 47.



e (they lean in, laughing, fully fluent in it)

¢ VOICE (the turn): This exact conversation is happening in a thousand rooms tonight. People already speak
this language. What they do not have yet is a way to actually live it.

Director's note: shoot it natural and overheard so it reads as real culture, then reveal Affirmology as the bridge
from "what's your sign" small talk to real transformation. Pairs with the adoption stats in Why now.

o [draft 1]
e [draft 2]

VISUAL CONCEPTS / SCREEN TESTS (open slot)

e [concept 1]

e [concept 2]

PLACEHOLDERS TO FILL

e Josh Parini's reading (add when ready).
* The exact current valuation and round-tier figures (keep off screen).

* The two characters' final look and voices.

Research and inputs library (everything the film and visuals can pull from)

Categorized map of the project docs that feed this. (Private ownership and equity documents stay out of
anything shared.)

GOVERNING + INVESTOR
e Affirnol ogy_I nvestorVi deoScri pt Bri ef _v2. nd: the governing source brief.

e Affirnol ogy I nvestorVideoKit_vi. nd: the two-character concept, the objection map, the
backend-visualization beat.

e Affirnol ogy_I nvestor_Positioning_Research_v1l. md: the funding and competitor deep dive (Calm,
Headspace, CHANI, Co-Star, The Pattern, Sanctuary, Insight Timer).

e Affirnol ogy_ConpetitorAnal ysis_vl. nd: the dedicated competitor teardown and comparison, built from
the above plus the 2026 landscape. Use for the "how we are different” beats.

e Affirnol ogy_ I nvest or Dat aRoom Bl uepri nt _v1. nd: the data-room blueprint.

e Affirnmol ogy_lnvestorBrief_v1andAffirnol ogy_ExecSummary (good base and presentation;
valuation/round structure here, keep figures off screen).

SCIENCE + PSYCHOLOGY (the North Star and the believability base)

e Affirnol ogy_NorthStar_v1. md: "this gets me," recognition over information.



e Affirnol ogy_Neurosci ence_Audi oEf fi cacy_Research_vl1. nd,
Affirnol ogy_PredictiveBrain_IdentityChange Research_v1. nd,
Af firnol ogy_Dept hPsychol ogy_Jungi anl nt egrati on_Research_v1. nd,
Af firmol ogy_EsotericCrossSystem Research_v1. nd.

e Marketing psychology: the 70+ persuasion models for the emotional close.

PRODUCT + CRAFT + TECHNIQUES

e Affirnol ogy_Techni quesLi brary_v1. md: the neuroscience and meditation techniques (heart coherence,
EFT, sound journey, pre-sleep, and more) that fill the suite.

e Affirnol ogy_Audi oOpeni ngs_Framewor k_v1. nd, Affirnol ogy_Bef oreBed_Audi oStructure_vl. nd,
Af firmol ogy_Script Styl e_Reference_vi. nd.

o Affirnol ogy_Agent Regi stry_vl. nd, Af firnol ogy_Agent Pi pel i neMap_v1. svg,
Affirnol ogy_AgenticCouncil _Design_vl. nd: the backend-visualization source.

USE CASES + MARKET + COMMUNITY

e Affirnol ogy_Astrol ogy_Use_ Case_Catal og_vi1.nd, Affirnology_MiltiTradition_UseCases_v1.nd,
Affirnol ogy_UseCases_Nowunt est edFut ure_v1. nd,
Af firnol ogy_Sol _Gemni ni Conversation_UseCases_v1. nd.

e Format and journey research: Af fi rnol ogy_Cri si sJourney_Research_v1. nd,
Affirnol ogy_DeepDi ve_Pil gri nfFormat _Research_v1. nd, Affirnol ogy_GoupAudi o_Research_vl1. nd,
Af firnol ogy_Pl ant Medi ci neJour ney_Research_v1. nd,
Af firmol ogy_Teachi ngAudi o_Tr ansi t Awar e_Research_v1. nd.

e Affirnol ogy_ CreatorEconony_Mbnetizati on_Research_vl1. nd,
Af firnol ogy_Menber shi pTi er _Conmmunity_Research_v1. nd.

FOUNDERS + PROOF

e Jeff's profiles (Af fi r nol ogy_Ast rol ogyChart _v1. nd, HunmanDesi gnProfile_v1. nd,
_GeneKeysProfile_vi.nd, Numerol ogyProfile_vi.nd), the Josh Parini set, the Jeff-Josh synergy, the
Penta hiring map, and the founder transcripts in Tr anscri pti ons/.

VIDEO PRODUCTION + TOOLING

e Affirnol ogy_ VideoStrategy v3.nd, Affirnol ogy_VideoTool i ngPl an_v1. nd,
Af firnol ogy_Vi deoAsCode_Research_v1. nd, Affirnol ogy_Renoti onG aphi cs/,
Af firnmol ogy_Trail erProductionKit_v1. nd.

ADVISOR / PREP (for Colin)
e Affirnol ogy_ColinAdvisor_vi1, Affirnol ogy_ColinPrep_v2, Affirnol ogy_JoshPitchStrategy_vl.
Market and adoption sources (Why now): Bonafide Research / Market Research Future / Research and

Markets (market size), MarkNtel Advisors (app segment), EduBirdie survey and Deloitte 2025 Gen Z and
Millennial survey (adoption).



